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RURAL MARKETING |
Optional Group II : Marketing )
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The figures in vthe right~hané margin indicate mqr_ks .

Candidates are required to give their answers in their
own words as far as practicable

UNIT -1
1.  Answer any ftwo from the followmg _ 5x2 -

(@) What are the different phases of rural marketmg
inIndia ?

(b) Discuss briefly farm product mix in present day’s
context.
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() Whatare the constraints in agricultural marketing ?

(d) Write a short note on New Paradign of rural

marketing in India.
2. Answer any one from the following : - 10x 1
(@) What is the basic difference between the rural
marketmg and the urban marketing ?

(b) Discuss bneﬂy marketmg mix of farm inputs.

UNIT - 11
3. Answer any fwo ﬁ'om the following : - 5x2

(a) Wnte down the role of co-operanve institutions in
rural marketing.

(b) Whatis contract farming ?

(é) 4Disc.lixss the bases that the marketor can use to
- segment the rural market in India.

.(d) Write short note on any one of the folloWing :
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4. Answerany one from the following: . 10x1

(@) Which kind of distribution strategy may be
suitable for rural marketing inIndia ? .

(b) Discuss the impact of Globalization in rural sector
in the context of IPR. ‘
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