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Candidates are required to give their answers in their
own words as far as practicable

Hustrate the answers wherever necessary
UNIT—1I
1. Answer any {wo questions : 5x2

(a) Distinguish between sales concept and
marketing concept.

(b) Write a note on contents of marketing
strategy.
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(c) What factors would influence the willingness
and ability of consumers to buy each of the
following products ?

(7) Designer shirts
(ii) Two-wheelers.

(d) How to measure effectiveness of an
advertisement programme ?

2. Answer any one question : 10x1
(2) What are the steps of setting price of a product ? 10

~ (b) (i) What is market segmentation ? -

(if) Define sales promotion. 5+5
UNIT—II
3. Answer any two questions 5x2

(a) Brieﬂy describe the meaning and features of
Human Resource Management.
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(5) Discuss different techniques of recruitment of
human resource.

(c) Define workers’ participation in management.

(d) Explain the objectives of Human Resource -
Planning.

4. Answer any one of the following : 10x1

(a) Describe  the méjor functions of Human
Resource Management. - 10

(b) (i) Whatare the causes of industrial disputes ?

(if) Discuss different methods of appraisal of
performance. : ' 5+5

[Intema] Assessment : 10 Marks ]
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